
FAMILY SUMMER 
REDUCED VAT 
CAMPAIGN



BACKGROUND
From 25 June to 1 September 2026, VAT on eligible family attractions and children’s 
menu meals will be reduced from 20% to 5%, while free bus travel for children aged 
5–15 will also be available throughout August. These measures are designed to help 
families enjoy more affordable days out during the summer holidays. 

THE OPPORTUNITY
To position Liverpool City Region as one of the UK’s best-value destinations for families 
in 2026. ‘Summer starts Here’ will deliver a digital marketing campaign targeting key 
national audiences – London / South Midlands / Milton Keynes / West Midlands and 
North Wales - working with strategic transport partners to drive family visits  
and overnight stays through value led growth.   



PARTNERSHIP 
STRATEGY
Partnership Commercial 

Advantage
Collective  
Power

Outcome

Delivers greater 
collective impact

Pool investment 
to create a larger, 
more competitive 
campaign

Strengthens the 
destination offer 

Greater awareness

Increase reach, 
visibility and  
cut-through

Greater audience 
reach and ROI 
through strong 
media buying 
strategy 

Reduces competition 
and conflicting 
messaging 

Increased visits  
and overnight stays 

Shared messaging 
improves conversion 
and efficiency 

All partners targeting 
family visitors with 
the same message 

Greater leisure  
spend from this 
target market 

TACTICS
•	 The proposed launch date is 15th June, subject to partner  

buy-in, and will run to August 31st.
•	 A dedicated web page featuring participating partners will 

be created to track hits to the page and also to their featured 
section to measure impact.

•	 Family influencers will be engaged to create UGC across  
social platforms.

•	 Short video will be produced promoting participating partners. 
•	 VisitLiverpool web page will be the main call to action.
•	 Paid media will include META, Tik Tok, OOH, paid search,  

and PR.

(Options subject to budget)

The campaign will showcase affordable family experiences 
across Liverpool, Wirral, Sefton, St Helens, Knowsley and Halton, 
highlighting attractions, restaurants, cultural venues and  
family-friendly days out that will benefit from the Government’s 
temporary reduction of VAT on children’s meals and family 
leisure activities.  
 
Already recognised as one of the UK’s most affordable city break 
destinations, Liverpool City Region offers families the opportunity 
to enjoy a high-quality short break without the price tag often 
associated with larger UK and European cities. With many free 
museums and galleries, accessible public transport, family-
friendly accommodation options and a wide range of low-cost 
attractions and dining experiences, the region is well placed to 
help families make the most of their summer budgets.



WHY GET INVOLVED?
•	 National paid media campaign
•	 Central campaign hub
•	 Influencer and social content
•	 PR and media coverage
•	 Partner coordination and reporting

TIME LIMITED  
SUMMER COMMERCIAL 
OPPORTUNITY
•	 Commercial Growth Opportunity
•	 Increase footfall across retail, hospitality,  

transport and attractions
•	 Drive ticket sales and bookings
•	 Reach national family audiences
•	 Built on a real financial saving
•	 Strong conversion driven by value



TIER 2 PARTNERSHIP 

Key contributor to the visitor experience

BENEFITS

•	 	 STRONG BRAND PRESENCE 
•	 Included across campaign website  

and partner listings

•	 CONTENT INCLUSION 
•	 Featured in themed itineraries 

•	 SOCIAL MEDIA EXPOSURE 
•	 1–2 dedicated posts or inclusion in carousel content

•	 PAID MEDIA INCLUSION 
•	 Appears in rotating digital/display assets

•	 EMAIL MARKETING INCLUSION 
•	 Secondary placement

•	 PR INCLUSION 
•	 Mention in supporting press activity

•	 ACCESS TO CAMPAIGN TOOLKIT 
•	 Assets, messaging, and co-branding guidelines

TIER 3 PARTNERSHIP 

Key contributor to the visitor experience

BENEFITS

•	 DIRECTORY LISTING ON CAMPAIGN HUB
•	 INCLUSION IN AGGREGATED CONTENT 
•	 SHARED SOCIAL VISIBILITY 
•	 INCLUDED IN ROUND-UP POSTS
•	 ACCESS TO CAMPAIGN TOOLKIT 

•	 Assets, messaging, and co-branding guidelines

•	 OPPORTUNITY TO FEATURE OFFERS/DEALS

COMMERCIAL PACKAGES* 
Partner with Visitliverpool and put your brand in front of a lucrative family audience this summer.

TIER 1 PARTNERSHIP 
Lead brand with maximum  
visibility and category exclusivity

BENEFITS

•	 TOP-TIER BRANDING ACROSS  
ALL CAMPAIGN ASSETS 
•	 Paid media (outdoor, digital, social)
•	 Campaign landing pages

•	 DEDICATED CONTENT PACKAGE 
•	 3–5 co-branded social posts
•	 1 featured blog/article
•	 Featured in influencer activity 
•	 Featured in promotional video

•	 PR & LAUNCH VISIBILITY 
•	 Inclusion in press releases  

and media outreach

•	 EMAIL MARKETING FEATURE 
•	 Prominent placement in Solus Marketing

•	 PERFORMANCE REPORTING+INSIGHTS

•	 ACCESS TO CAMPAIGN TOOLKIT 
•	 Assets, messaging, and co-branding guidelines

£2,000 PER PARTNER 

£1,000 PER PARTNER 

 

£500.00 INVESTMENT LEVEL

*Partnership packages are available on a first come, first served, basis.



GET INVOLVED 
To get involved and register your interest email:  
cadderley@liverpoolcityregiondp.com by Wednesday 10th June.


